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New Report Card Ranking Thirty Top 
Retailers on Safer Chemicals Policies



Report Published On New Website: 
RetailerReportCard.com



Methodology and Metrics 
for Report Card

• Evaluation of 30 retailers based on publicly 
available information, across 11 consumer 
product sectors

• 14 key metrics
• 9 primary: policy,  oversight, accountability, 

disclosure, action, safer alternatives, 
transparency, chemical footprint, 3rd party 
standards

• 5  extra credit: joint announcement, 
continuous improvement, safer products, 
collaboration, impact investment

• Harmonization with Chemical Footprint 
Project (CFP)

• 135 possible number points and 
corresponding letter grades

• Draft scores shared w/ companies in advance









Criteria for “Who’s Minding the 
Store?”







Download the Criteria

Available at 
http://retailerreportcard.com/2017/11/methodology/

http://retailerreportcard.com/2017/11/methodology/


Five Key Findings





Highest and Lowest Scoring Retailers





Recommendations for Retailers



Consumers 
taking 
action!



Future Directions

• More retailers in more sectors will be graded
• Greater focus on reducing chemical footprint
• Greater attention to chemicals of high concern  

currently neglected by federal agencies:
– Ex:  Methylene chloride (MeCl2, dichloromethane)
– Ex:  Per- and polyfluoroalkyl substances (PFAS)
– Ex:  ortho-Phthalates



Methylene chloride in paint strippers

• Immediately dangerous to life:
– More than 60 deaths since 1980

• Poses “unreasonable risk”:
– cancer, neurotoxicity, liver toxicity
– More than 230,000 workers 

exposed, plus many consumers

• Banned in Europe, but not in US
– proposed six-month phase-out 

under TSCA was shelved by EPA



Retailer Responsibility for MeCl2:
• Lead in the absence of federal 

government leadership
• Avoid liability and reputational 

risk as death toll mounts
• Announce exit strategy to send 

market signal up supply chain
• Demand timely introduction of 

effective alternatives
• Scrutinize other uses of 

methylene chloride in products



Highly fluorinated chemicals (PFAS)

• Very persistent
• Adverse health effects 

from PFOA/PFOS (C8);
– Low birth weight, 

cancer, thyroid effects
• New C6 chemistry 

approved by EPA & 
FDA without safety 
assurance and data

• Very persistent C6 
PFAS: PFHxA/PFHxS



Retailer Responsibility for PFAS

• Know your product chemistry
• TEXTILES:  Follow IKEA’s lead: phase out PFAS
• HOUSEHOLD:  In waxes & floor polishes, etc.
• FOOD PACKAGING:  40% tested positive for Fl
• Grocery and restaurant chains should:
– Screen food packaging for total fluorine
–Work with suppliers to substitute PFAS-free paper 

packaging and textiles



ortho-Phthalates
• Unacceptable cumulative risk:
– to women of reproductive age 

and young children
• Developmental toxicity to 

reproductive health and brain
• Widespread production & use
• Food is the major exposure 

pathway for most people
• Most food contact use banned 

in Europe, but not in U.S.



Retailer Responsibility for Phthalates

• CONSUMER PRODUCTS:  
– Phase out phthalate use in “fragrance”
– Phase out other uses in plastics & rubber
• Leadership by The Home Depot on vinyl flooring

• FOOD PRODUCTS:  Identify/eliminate sources
– Test private label food products for phthalates
– Require suppliers to screen materials for total 

phthalates and conduct source investigations
– Replace use with available safer alternatives



Toxic Flame Retardants (FRs)

• Continued high concern 
with halogenated FRs

• FRs largely driven out of 
residential furniture

• Growing concern with 
triaryl phosphate FRs, 
e.g. iPTPP, which is a 
persistent, bioaccumulative 
and toxic (PBT) chemical



Retailer Responsibility for FRs

• Restrict all additive uses of TPPBA, the highest 
volume halogenated FR, and all uses of iPTPP

• Know and disclose your product chemistry
• Work with suppliers to phase out toxic FRs in:

– ELECTRONICS, used by consumers

–CHILDREN’s PRODUCTS, e.g. car seats

–APPLIANCES, especially for food preparation



Trending on Chemicals & Products
ê Federal agency action to restrict chemicals
é Consumer concern with safety & sustainability
é Transparency of ingredients, policies, etc.
é Market leadership by retailers and brands
é State action to disclose & restrict chemicals

è Expanded business opportunity for 
providers of green chemistry solutions



Thank you.
Visit RetailerReportCard.com to read 

the new report

Get in touch:
mikeschade@saferchemicals.org

@Mike_Schade
@SaferChemicals

mbelliveau@preventharm.org
@PreventHarm

Join the conversation at 
#MindTheStore

http://www.retailerreportcard.com/
mailto:mikeschade@saferchemicals.org
mailto:mbelliveau@preventharm.org

